
Information for candidates 
applying for the post of  

 DIGITAL MARKETING MANAGER



WORKING AT QM

We are an equal opportunities employer and actively seek 
applications from candidates of all genders and all backgrounds. 
We employ around 170 staff of whom over 90 are teachers. 
The majority of staff live within 30-45 minutes of the School 
including York, Hull, Leeds and Harrogate. Staff involved in 
boarding live on site although the School is unable to provide 
accommodation more generally for staff. We operate our own 
salary scale and all staff contribute to a pension scheme. Full 
time staff are eligible to a reduction on fees at the discretion of 
the Head and lunches are provided during term time.

Working in a boarding school is an experience like no other. 
The sense of community is very strong and the opportunity to 
get to know both girls and staff is more apparent than would be 
the case in a day school. In non-COVID times there are lessons 
on a Saturday morning and our term dates are shorter than 
schools in the state sector, though we adhere wherever 
possible to the half term dates of the local authorities in order 
to support our staff with children of school age.

Most girls stay at School after their lessons finish each day, 
either because they are boarders or because they are involved 
in activities. There are a variety of enrichment activities and 
clubs on offer including horse riding, squash and tennis coaching 
plus clubs as diverse as debating, fashion, philosophy and 
swimming. We have extensive sports facilities and all girls play 
hockey, lacrosse, netball and rounders as well as an array of 
other sports. Day girls are able to stay until 19:00. 

We are not a particularly selective school; we are, after all, a 
place where each and every girl can thrive. In 2020, 76% of girls 
taking A levels achieved three or more A* to B grades, and an 
equally impressive 93% of girls achieved on or above their test-
based A Level Information System (ALIS) targets. We assess all 
girls on entry to the School and those in need of additional 
support are overseen by our Progress Achievement and 
Student Support (PASS) department. Class sizes are small with 
the largest classes being no more than 15 girls, many are less.

QUEEN MARGARET’S

Established in 1901, QM is an independent boarding and day 
school for girls aged 11-18. You will find us in glorious parkland 
about six miles south of York. But we are much more than our 
surroundings, we are more than a school:

We’re a home from home. 
A family of learning and belonging. 
In a truly inspirational setting. 

We are somewhere each and every girl can thrive. 
Where they’ll be happy and healthy. 
Grow their knowledge, skills and confidence. 
And make friends for life. 

Somewhere that’s the bedrock for success. 
Opens up opportunities and possibilities. 
Inspires them to forge their own future. 
And gets them ready for life, whatever their calling.

We nurture girls to fulfil their ambitions. 
To realise their potential. 
To become the best women they can be. 
And give them an amazing start in life.

Girls do so much better in single-sex education and here we 
see our students engaging enthusiastically in a range of activities 
- academic, sport, extracurricular and social. No airs and
graces, no frills or make-up, just girls getting stuck in, and
having fun while they do it. They achieve academically
(outstandingly so), they come from a variety of backgrounds
and, with an increasing emphasis on the support available, we
are proud that we are continuing to make a QM education
possible for an increasingly diverse range of girls. Our girls
have homes in York, Ripon, Thirsk, Newcastle upon Tyne,
Inverness, Hong Kong, Madrid, Frankfurt and Bangkok and
many board, not because they have to, but because they want
to.

The girls are the focus of life at QM and are at the heart of 
everything we do. It’s this focus and an individualistic approach 
that allows our girls to carve their own path, and flourish as 
formidable, independent women.



LIVING IN YORKSHIRE

Yorkshire is often called ‘God’s own county’ and many 
Yorkshire folk would agree. The people of the region are 
friendly, welcoming and down to earth with a ‘can do’ mentality 
which is dynamic and uplifting.

The School is only 20 minutes away from the beautiful and 
historic city of York, voted the Best Place to Live in the UK by 
the Sunday Times. Property prices are reasonable, (like 
anywhere, there are variations) and there are many picturesque 
villages and market towns in the Yorkshire region which make 
an attractive base for those who enjoy the great outdoors and 
a Yorkshire welcome, as well as those who want to access the 
high quality arts venues in the region or, indeed, the magnificent 
Yorkshire coast.

York is a major transport hub with frequent trains to London 
(you can be there in less than two hours), Leeds, Manchester, 
Newcastle and Edinburgh. There are also good road links via 
the A1, M1 and M62 so the area feels at the heart of the UK. 
We might be biased but there are few better places to live and 
work.

DIGITAL MARKETING MANAGER

QM is looking for an experienced and enthusiastic Digital 
Marketing Manager to develop and implement a new digital 
marketing strategy for the School.

We are seeking an experienced Digital Marketing Manager 
with a track record of delivering successful audience 
engagement through the development, implementation, 
tracking, and optimisation of digital marketing activities. The 
role will suit a self-starter with an excellent knowledge of 
digital marketing, tools and platforms.

The postholder will ensure that the School’s refreshed brand is 
embedded and grown across all digital and social media 
channels. They will ensure that the School’s website is 
impactful and easy to navigate, whilst also taking 
responsibility for the School’s strategies for SEO, video and 
content. The successful candidate will be responsible for the 
migration of stakeholder communications into digital formats 
that provide a better user experience. 

The successful candidate must have the ability to work as 
part of a team with shared objectives, which blends a 
creative approach with customer experience to connect with 
target audiences, alongside excellent communication skills with 
internal and external stakeholders. The ability to write effective, 
accurate and appropriate copy to deadlines is essential.



QUALITIES
• Able to work as part of a small and busy team
• Ability to work collaboratively across the wider School
• A forward planner able to bring a strategic approach to digital marketing
• Empathy with and a commitment to the aims and ethos of the School.

SKILLS
• Strong analytical skills and experience of data decision-making environments
• Excellent IT skills - Word, Excel, PowerPoint, Google Docs, Mailchimp, email, video editing and Adobe applications including

InDesign and Photoshop
• Excellent organisational skills.

KNOWLEDGE
• Working knowledge of HTML, CSS and JavaScript
• Strong working knowledge of Windows PC systems, Microsoft Office Suite and Google Workspace

platform
• In-depth understanding of social media platforms
• Excellent SEO knowledge and experience of SEO tools.

EXPERIENCE

• Minimum four years’ experience in digital platform development and marketing roles with active management of digital campaigns
• Experience in setting up and optimising Google Ads campaigns and knowledge of marketing analytics tools such as Google

Analytics
• Experience in executing successful media campaigns across digital channels (SEO, PPC, digital media) on a global basis
• Experience in optimising landing pages and user funnels
• Exhibit practical experience in keyword research and SEO management
• Updated on new technologies and the latest trends in digital marketing
• Excellent people management experience and development of individuals
• Track record in CMS Management
• Strong agency and supplier management experience
• Strong UX knowledge
• Identify trends and insights, and optimise spend and performance based on the insights.

JOB DESCRIPTION

• As part of a small but effective Marketing team, build QM’s digital profile through platforms, experiences and content, working with 
key stakeholders, to maximise audience engagement and conversion

• Develop, manage and implement inspirational digital activities that deliver against key organisational and School goals
• Maintain the QM website to ensure it is a reliable and effective communication and recruitment channel. Content must be kept 

fully up to date at all times
• Ensure the website conforms to policies and regulations, including data protection
• Take the lead in developing, maintaining and maximising the effectiveness (reach and engagement) of the School’s social

media platforms, including, but not limited to, Facebook, Twitter, YouTube, Instagram and LinkedIn. The successful candidate will 
understand the need to apply different approaches to each platform, with appropriate messaging, content and tone of voice

• Research and anticipate digital trends to ensure QM retains market and competitor advantage and monitor the educational sector 
for digital developments

• Effectively manage digital agencies and suppliers where needed in order to deliver development projects and ongoing support
• In conjunction with digital agencies, lead on SEO and ensure the site performs well against key SEO targets
• Create regular reports detailing the success/return on investment of specific campaigns and general management information 

showing activity/engagement across all digital platforms
• Ensure effective internal and external communications including all digital promotional material
• Working with the wider Marketing team, produce and distribute the weekly newsletters and annual School magazine
• Monitor and promote all good news stories across the School’s online platforms
• Take photographs and videos to promote the School on social media platforms
• Support academic staff with promoting their departments, which could include photography or videography
• Engage with external agencies for photography, videography and others as required
• Support Admissions and other ‘front of house’ events, or the recording of Speech Day, concerts, Chapel services, etc as required
• Effectively use a camera for photography, videography and editing as required
• Collaborate with internal teams to create landing pages and optimise user experience
• Utilise strong analytical ability to evaluate end-to-end customer experience across multiple channels and customer touchpoints.



WHAT NEXT?

We hope you like the sound of QM and that you feel it might be the right next step for you. After reading the Job Description, if 
there is more you want to know please feel free to contact the School prior to application by emailing the Director of External 
Relations, Davide Calogero, at dcalogero@queenmargarets.com. We look forward to hearing from you. 

Please apply using the School’s Application Form (available on our website at queenmargarets.com/careers) and enclose a covering 
letter explaining why you are interested in the post and what you believe you will bring to the role. Applications should be sent to the 
Head's PA, Louise Capponi, at lcapponi@queenmargarets.com. Applications will close at noon on Monday 7 June 2021 and candidates 
identified for interview will be informed by Friday 11 June 2021. Interviews will take place during the week commencing Monday 21 
June 2021. 

TERMS AND CONDITIONS

You will be working at (and for) the School, which is in a beautiful rural setting but only a few miles from York and therefore easily 
accessible from London and Manchester. The vibrant city of Leeds and charming town of Harrogate are also very easily reachable. 

Some business travel will be required.

QM would like the successful candidate to start as soon as possible. 

The post holder will receive a gross annual salary: c£27,500 - £32,500 dependent on the experience of the successful candidate.

There will be a probationary period of three months that can be extended at the discretion of the School. For the duration of your 
employment you will be required to give three months’ notice to terminate your contract. During the probationary period the notice 
to be given by QM is one month. 

Normal working hours are 40 per week, generally 08:30 to 17:30, Monday to Friday, but flexibility will be required. There will be 
evening and weekend working. It will be possible to work from home on an occasional basis. Overtime is not paid and TOIL must be 
agreed in writing with your line manager.

The holiday entitlement is 38 days (inclusive of statutory Bank Holidays). During term time holiday may be taken only at the discretion 
of the Head. The School can allocate up to five days of the holiday entitlement to dates that it will fix to meet School requirements - 
generally over the Christmas and New Year period.

QM offers a contributory pension scheme with 8.4% employer and 6% employee contributions to a defined contribution plan.

Lunches are provided in term time. 

There is ample free parking available at School.

You will be required to be aware of the School’s policies and procedures from time to time which are set out in detail in the Red Book 
on the School’s VLE (Virtual Learning Environment).

The School’s Family Leave, Sick Pay and Staff Behaviour (including whistleblowing) policies are available in the Red Book on the VLE 
and copies can be made available on request.

Fee remission for your daughter(s) is available at the discretion of the Head.



01904 727600

QUEENMARGARETS.COM

QUEEN MARGARET’S
ESCRICK PARK, YORK 
YO19 6EU




